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Hearing Loss Advocacy – an 
evolution

Mary Clark,  Advisor, HLAA Albuquerque

People with hearing loss don’t normally get a 
manual (just like they don’t suddenly learn sign 
language or lip reading) that tells them the new 
“rules” of dealing with their hearing loss and how 
to advocate for themselves when communication is 
failing. We often start with “I’m sorry, I don’t un-
derstand you” or “I don’t hear well, and I don’t un-
derstand you”. Does this tell the other person what 
they need to do? We shouldn’t be offended if they 
suddenly start talking loudly, or over-articulating, 
making things worse. Over time, we learn that 
some things we miss are not worth pursuing, but 
feeling left out of conversations can lead to isola-
tion and to others feeling we are aloof or rude. 
How do we advocate for ourselves with confidence 
and make it a smooth part of our everyday lives? 
It’s not easy! It takes practice, and our skill evolves 
over time. There are actually stages of advocacy 
that I’ve attempted to outline here. My experience 
comes from a lifetime of hearing loss, being a nat-
ural advocate myself, but also from at least 150 
students from courses I’ve taught about Buying a 
Hearing Aid – ARUGHH!! And the second course 
is called “Okay, I’ve Got a Hearing Aid, Now 
What?” 

Stages of Hearing Loss Advocacy Evolu-
tion 
1. Admitting you have a hearing loss  
2. Apologizing for being unable to hear some-

thing  
3. Learning the labels of “Hard of Hearing” 

“Hearing Impaired” “Deaf” “Partially Deaf” 

“Person with a Hearing Disability” and trying 
to figure out what to call yourself  

4. Telling strangers in your day-to-day activities 
that you “don’t hear well” when you don’t un-
derstand them  

5. Finding a way to ask for what you need for 
those people to do when you don’t hear them 
well 

6. Telling people you don’t hear well, but then 
say “it would help if you would face me” when 
you speak (referring to the days before masks, 
of course!) 

7. What you need them to do will be different in 
different circumstances. For example, talking 
to a clerk in the grocery store will be different 
from talking to your doctor. 

8. Learning about using “I” language to defuse 
the tendency to be confrontational, and to en-
gender compassion at the same time 

9. Learning how to ask for what we need without 
sounding angry or frustrated with others 

10. Learning phrases to use that you are comfort-
able with 
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continued on p. 3

Yearly dues are $15 per household.  
They are due in January, but you may pay 
yours early and get it out of the way in 
2020. 
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19 Dec Meeting   9:30 Am - Noon On Zoom

Join the Zoom meeting on Dec 19 by following this link:
https://us02web.zoom.us/j/89169391217?pwd=TUZucFdSNlB-
vZ1N0Nkx4TE5IQmg1QT09

Stress During the Holidays
Introduction 

From magical holiday traditions to cherished daily routines, all 
that is familiar to us is being challenged during the COVID pan-
demic.  HLAA-Albuquerque is delighted to announce that Health 
Coach Megan Merchant will visit us via Zoom on Dec. 19 to ease 
our stress.  Megan will share tools that address social isolation, 
tips to build beneficial networks, and techniques to increase 
forthcoming fun.  Share this event with a friend and bring a paper 
and pen if you are ready to elevate your wellness! 

Presenter Bio 
Megan Merchant is an Adjunct Faculty 

Member with the UNM College of Education 
Department of Health, Exercise, and Sports 
Sciences.  Her courses include Stress Manage-
ment, Stress Less, Sleep Better, Conflict Medi-
ation, Fundamentals of Human Sexuality, Phys-
ical Activity and Aging, and more.  She resides in the East Moun-
tains near Albuquerque with her spouse, two daughters, and dog 
Mocha.  Megan can be reached via email at mamerch@unm.edu 
or https://www.linkedin.com/in/dramaticwellness/. 

Upcoming programs: 
Topics in the works:  
• Hearing loss in the hospital 
• Looping America 
• Family events with COVID—Are they safe? 
• Looping your world—is it possible?  
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The HLAA ABQ Chapter has openings for several roles. 
You can man a special project. You can help us out for a few 
months, or consider a longer-term commitment. “Try us out” 
for a month or two. We will provide orientation for working 
on a nonprofit board, share our chapter’s mission and goals, 
and discuss topics we can use your help with. If interested, 
contact any board member (contact info at left), or use the 
chapter email hlaabq@gmail.com . 
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Phrases To Practice: 

What I’ve heard people say: Try this approach instead: 

Your accent is keeping me from being able to 
understand you. 

_____ 

I have a hearing loss (sometimes you can say a 
“mild” or maybe even a “severe” hearing loss) and 
it would help me if you could speak a little slower 
and a little more clearly. 

I’m sorry, I still can't understand you.  I have a 
little hearing problem. 

_____ 

I have a hearing loss, and I am not understand-
ing you. I got the part about (xxx) but I’m not fol-
lowing after that. Can you rephrase that? 

I have a hearing loss, and it would help me if I 
can use this app on my phone. It translates your 
speech to text, so I can read what you are saying. 

You are talking too fast for me to understand 
you. I’m hard of hearing.                                _____ 

I have a hearing loss and it would help me if 
you can speak a little slower. 

(At the airport, you heard some mumbling on 
the PA and others are picking up their stuff and 
starting to walk away.) You go to the desk and ask 
what the announcement was and say you couldn’t 
understand it. 

_____ 

You can identify yourself to the agents at the 
desk ahead of time and remind them that you have 
a hearing loss, and will not likely understand any 
announcements. Ask if they will come and get you 
when it’s time for boarding and/or notify you if 
any changes are announced. 

(At a party) you withdraw from the conversa-
tion and at some point, you find everyone looking 
at you as if they are waiting for you to answer a 
question. You say “I’m sorry, I couldn’t understand 
what you were talking about” 

_____ 
Alternatively, instead of “I’m sorry, I didn’t un-

derstand”                                                         _____ 

You could be proactive and when you found the 
conversation difficult to follow, depending on how 
well you know the folks in the group, ask to move 
to a different spot in the room where it might be 
quieter or the lighting is better, that will help you 
understand the conversation better.  

You could say “I have a hearing loss and it 
helps me if only one person is speaking at a time”.  

(When people ARE doing what you ask for to 
help you hear…) 

_____ 

Thank you for being accommodating to help me 
feel like part of the conversation. It means a lot to 
me.  

So, what’s the catch? It takes a long time to feel 
comfortable with saying some of these things. If 
you have family or someone you can practice with, 
great! If not, try it in a mirror. Of course, you’ll 

feel foolish at first, but the more comfortable you 
feel, the easier it will be to do it for real.  

See if you can start on the path of hearing loss 
advocacy evolution! 
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“Loop Your Life”: An introduction 
to the personal hearing loop 
concept 

Ginevra Ralph, The Shedd Institute 

The mission of The Shedd Institute’s Loop Lane County 
Committee is to understand, educate and advocate for the 
installation and usage of hearing loop/telecoil systems in 
appropriate public and private spaces. 

Of the three most common assistive listening 
systems used in public spaces, a hearing loop is the 
one vastly preferred by community members with 
hearing loss for many reasons. A loop can be large 
and complex to fill a basketball arena or concert 
hall, or small and simple for their ticket kiosks. Al-
though the USA is behind other countries in the 
number and locations of loops available, more and 
more are being installed every week.  

However, loop users actually spend much more 
time in more personal or intimate settings than in 
large venues – up to 5,800 waking hours per year – 
and they obviously want to hear everywhere they 
are, all that time!  

A small, portable personal loop can help a per-
son hear better at work, at play, in the car, at a doc-
tor’s appointment, in a store, at the museum, on an 
airplane, at the lawyer’s office, with the grandkids, 
in a socially distanced outdoor book club, on 
Zoom, etc. – and right through today’s plexiglass 
panels.  

The Four Critical Parts of a “Hearing Loop” 
System of any Size:  

A “hearing loop” system requires four compo-
nents, whether it is a large, room-sized loop, a 

small counter loop, or a portable loop. Simply put, 
they are:  

1) A copper wire in the shape of a loop, which 
serves as an electromagnetic antenna and cre-
ates the loop’s field.  

2) One or more microphones to pick up the 
desired sound.  

3) An electronic “driver” to transmit that sig-
nal into the loop.  

4) A tiny coiled wire, called a telecoil (or t-
coil), inside a listener’s hearing aid, cochlear 
implant, or special earphone receiver. (A hear-
ing specialist must activate the telecoil program 
in a listener’s device to directly receive the 
sound from the hearing loop.)  

Hearing loops are usually permanently fixed 
in place, where the copper wire literally encircles 
the listeners in large room-sized areas, such as 
houses of worship, concert halls, airport departure 
gates, or courtrooms, or in smaller spaces such as 
living rooms, cars, trains, buses, ticket kiosks, re-
ception desks, or elevators.  

Hearing loops can also be temporarily in-
stalled or portable, such as for temporarily loop-
ing conference rooms, speakers’ panels, etc., or 
compact personal units designed more for one-on-
one or small group communication and social set-
tings. We have been experimenting with the 
Williams PLA90 device. Contacta also makes a 
portable loop.  
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Smith’s Community Rewards Shop at 
Smith’s  with their  Rewards card,  and Smith’s  will 
make a  donation to  HLAA Albuquerque chapter.  
You get your usual rewards points.  

  Call 1-866-4141 to sign up or re-enroll.   
The HLAAbq NPO number for Smith’s is 14881.

Amazon Smile You can donate to the Albu-
querque Chapter of the Hearing Loss Association of 
America every time you make a purchase of most of 
the products from Amazon. 

G o t o h t t p : / / w w w . h l a a b q . c o m /
amazonsmile.html for more information and detailed 
instructions on how to designate HLAA-ABQ Chapter 
as your charity of choice when you make amazon.-
com purchases. 

Once you have set it up, always log into smile.a-
mazon.com to purchase from amazon.  0.5% of the 
purchase price is automatically donated to HLAA Al-
buquerque Chapter—at no cost to you.

http://www.hlaabq.com/amazonsmile.html
http://www.hlaabq.com/amazonsmile.html
http://www.hlaabq.com/amazonsmile.html
http://amazon.com/
http://amazon.com/
http://smile.amazon.com/
http://smile.amazon.com/
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The Williams PLA90 Portable Loop:  
This 8”✕8” unit has the loop, microphone, and 

driver built into the device.  
A listener simply turns it on, places it in the cor-

rect proximity to both the speaker and the listener, 
and then activates his/her telecoil program to be 
able to hear through the loop.  

This device is marketed as a “counter top” loop, 
and it is very good for that use. However, The 
Shedd Loop Committee believes it can function 
even more powerfully for the listener’s personal 
use with an added external microphone on a long 
cord to provide greater reach and coverage (bene-
fits explained below).  

The Williams loop can remain plugged into an 
electrical outlet or operate for 6-7 hours on 
rechargeable batteries.  

(Note: there are other portable systems on the 
market, but we have found this setup to be the 
most affordable and readily attainable on Amazon, 
easiest to use, and to have the best sound quality.)  

To Maximize Utility and Creative Ap-
plications: 
1) Proximity & location: To “be in the loop” the 

listener must be within 2-3 feet of either flat 
side of the device. The internal loop is vertical. 
The listener should experiment with the best 

placement. If the volume seems lower than 
usual, change the proximity or orientation of 
the portable loop for best sound. Trust that this 
system works, but you need to adjust it depend-
ing on your immediate setting and needs. For 
example: 

a) If you are very tall and standing up, try 
placing the device higher.  

b) If you are playing on the floor with a 
grandchild, move it lower. You might even 
want to tilt it depending on the angle of your 
head. There is a directionality for your t-coil.  

c) Although this is designed as a 1:1 device, 
we have found that two or three users can ef-
fectively use it simultaneously, such as for a 
small meeting. (Non t-coil users should sit to 
the narrow sides of the device which is “out of 
the loop” and becomes a dead spot).  

2) Built-in microphone: the microphone is on the 
back side, towards the top of the device, and 
should be facing the person whose voice needs 
to be picked up by the loop. Thus, the front of 
the unit should face the listener.  

a) Because this is an “omni-directional” mic, 
it will pick up all sounds within a certain dis-
tance.  

b) Again, experiment to find where it is best 
to place both the listener and the device, given 
the venue. Restaurants are notoriously difficult 
to hear in, and people with hearing loss have 
often figured out the best spots in their favorite 
restaurants.  
i. However, a listener might find that switch-

ing sides of the table might actually work 
best when using the loop.  In other words, 
sit so that the mic faces away from the 
voices from other tables and other back-
ground clatter. 

ii. The listener can try using his/her “t-coil 
only” setting on their hearing aid/CI, rather 
than the “t-coil+mic” setting, to prevent the 
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hearing device’s microphone from picking 
up that clatter too! 

3) Portability: Put the device in a little carrying 
bag, and take it with you on all of your ap-
pointments with doctors, lawyers, insurance 
agents, etc. – anywhere that you want to hear 
accurately and better. These people want your 
business, and they want you to understand what 
they are saying to you. 

a) Advocacy: After a couple of visits from you, 
they will get smart and purchase two devices 
themselves – one for their reception desk and 
one for their office! (~$300 each)  
i. You are not their only client who uses hear-

ing aids! That’s a guarantee!  
ii. If they resist using your loop with you, take 

your business elsewhere! 
4) Additional, external microphone: the 
Williams loop can accept an additional microphone 
by using the jack on the back of the device. The 
external microphone is needed when you are in a 
group setting and a portion of the group is too far 
away for the internal microphone to adequately 
pick up all of the voices. This feature is what our 
Loop Committee believes is seriously underuti-
lized, and we ask for your feedback and creativity 
to expand our focus to “loop your life”!  
a) We have found an inexpensive flat table micro-

phone with good audio quality that can be 
placed as far away as 8-10 feet from the speak-
er and still pick up the sound. Any microphone 
(e.g. lapel mic, gooseneck table mic) with a 
3.5mm jack can be used. One example is a 
SoundTech CM-1000 3.5mm “conference” 
brand available on Amazon.  

b) There is a microphone symbol on the back of 
the loop that has 3 settings: internal micro-

phone only; internal + external microphone; 
and external microphone only.  
i. Most of the time the middle setting will be 

the most flexible. But again, experiment if 
you want to cut out one of the microphones 
from picking up unwanted sound. 

ii. There is also a volume control knob for the 
external microphone. 

c) Sample uses: We have used this setup, for ex-
ample, at a very long conference table. It’s 
generally most effective for the microphone to 
be in the center of the table, with the loop user 
closer to the end of the table. A powerful mi-
crophone can pick up all the speakers.  
i. Others have used these at the dinner table 

and in the living room just while watching 
TV with someone. Using a cable, you can 
patch into your computer for a Zoom meet-
ing or into a TV at someone’s house. Try it 
in restaurants, cars, airplanes, outdoor 
BBQs, etc. Grandkids can actually whisper 
into the mic and tell you secrets! 

ii. Your friends without hearing loss don’t al-
ways realize how physically exhausting it 
can be for you to have to work at hearing 
what someone is saying. Additionally, even 
the volume of a familiar voice (like a 
spouse) can vary daily, depending on 
health, distance and fatigue. They will be 
excited to use this loop with you! 

Please experiment with when and where you 
want to hear better, and let us know what you 
learn! For more information or questions, or to 
send us your feedback about how you have used 
your portable loop, contact Ginevra Ralph, The 
Shedd Inst i tu te – gralph@theshedd.net ; 
541-434-7000 

Zoom meetings are basically modern seances. 
“Elizabeth are you there?” 
“Make a sound if you can hear us.” 

“Is anyone else with you?” 
“We can’t see you.  Can you hear us? 
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Special
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Support the Hearing Loss Association of America (HLAA).  Become a member TODAY! 
The Hearing Loss Association of America is a volunteer association of Hard of Hearing people, their relatives 

and friends.  It is a non-profit, non-sectarian educational organization devoted to the welfare and interest of those 
who cannot hear well.  Membership in the national organization is by annual dues, which are separate from the 
annual Chapter fee paid to your local chapter.  National membership includes a subscription to the bimonthly 
publication Hearing Life.

  
 Albuquerque Chapter Membership        ☐ New 
              ☐ Renew

   Name: …………………………………………………………….……………… Date: …………………….

Address: ……………………………………………………………………………..…………………….

     City: …………………….…………………………………. State: ………… Zip: ……………..

  Email: ……………………………………………………………………………… Phone(s): ……………………………………………
      voice?   text?   VP?   caption?

Mail to: HLAAAbq Treasurer, P. O. Box36792, Albuquerque, NM 87176 

Payment: Membership amount:     $……………… Donation:  $……………… Total: $……………
Dues: $15 per household per calendar year (Includes newsletter subscription)

   Online: https://www.hearinglossabq.org/electronic-pay

Thanks to those listed below for their generous donations.  

NM HLAA chapters are 501(c)3 nonprofits and all donations are tax deductible.

https://www.hearinglossabq.org/electronic-pay


 

HLAA Albuquerque Chapter Meetings are held at Los Altos Christian Church, 
11900 Haines Ave NE, on the 3rd Saturday of the month, Sep-Jun.  

Socializing starts at 9:30 am; presentation at 10:00. 
The public is cordially invited to attend.

P.O.Box 36792, Albuquerque, NM 87176

Meeting 
on Zoom
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